
ADVOCACY NARRATIVE FOR
REOPENING EXHIBITIONS

Exhibitions Drive Economic Recovery

According to Meetings Mean Business Canada, in 2018, business events had a

direct spend of $33 Billion, were responsible for 229,000 direct jobs and

contributed $19.3 Billion of direct GDP.

Following a period of unprecedented economic decline, restarting exhibitions, in a

phased and structured approach, will allow companies and people to re-engage in

the buying and selling cycle of goods and services, thereby injecting liquidity into

the marketplace.

The key narratives below are meant to help
guide professionals in the exposition industry in

conversations with policymakers and
government.

Timing Considerations

Local, regional events can open under current travel guidelines paving the way for

the opening of national and international events when travel restrictions are lifted.

Organizers require several months of lead time, to plan, prepare, market and

execute exhibitions.  

This operational requirement necessitates receiving advance notice from

government in order to make the necessary arrangements to reopen exhibitions.

CANADIAN ASSOCIATION OF EXPOSITION MANAGEMENT

A Controlled Environment

Exhibitions have much greater flexibility when it comes to layout and design, and

we can accommodate people very differently than other venues and events.

Exhibitions should not be subject to the same constraints as concert halls,

theatres or arenas.

Exhibitions can limit the number of participants in the venue in order to enable

physical distancing.  

In the same way that grocery stores and big box stores have been able to continue

operating safely, exhibitions can also operate safely.

Exhibitions can control the flow of traffic, within their space. Organizers of

exhibitions, in collaboration with their venues and suppliers, have the ability to

manage and direct the movement of their attendees.

By implementing increased health, hygiene and safety measures, as well as

physical distancing measures exhibitions can be held safely, in accordance with

public health regulations.

Business Events Versus Mass Gatherings
Exhibitions are business events, promoting trade and commerce within a given

industry, where products and services are displayed and information is

disseminated.  

Exhibitions are different from festivals, civic events, concerts or sporting events.

Whether they are B2B or B2C events, participants are focused on buying products

and services, exchanging information, showcasing innovations and sharing

knowledge.

Resources

Position Letters to Provincial Governments.

Safe Reopening Guidelines submitted to Provincial Governments for the

reopening of exhibitions.

Follow up Letters to Provincial Governments with Safe Reopening Guidelines.

Push Politics Campaign to make your voice heard and amplify CAEM message to

government.

If you receive a response to your Push Politics email, please direct it to the CAEM National Office –
info@caem.ca

https://caem.ca/wp-content/uploads/2020/05/ON-CAEM-Exposition-Recovery-Taskforce-Position-Letter.pdf
https://caem.ca/news/news-blog/
https://caem.ca/covid-19-resources/caem-position-letters/
https://caem.ca/covid-19-resources/safe-reopening-guidelines/
https://caem.ca/covid-19-resources/caem-position-letters/follow-up-letters/
https://caem.ca/covid-19-resources/advocacy-campaign-safe-reopening/

