
Creative & Brand Manager – Fan Expo HQ 

 

 

FAN EXPO HQ is the largest comic con event producer in the world.  Our mission is to deliver 
the ultimate fan experience through our growing portfolio of events, which includes MEGACON 
Orlando, FAN EXPO Dallas, FAN EXPO Boston, FAN EXPO Denver, FAN EXPO San 
Francisco, FAN EXPO Canada, Calgary Comics & Entertainment Expo, FAN EXPO Vancouver, 
FAN EXPO New Orleans, FAN EXPO Chicago, FAN EXPO St. Louis, FAN EXPO Philadelphia, 
FAN EXPO Cleveland, FAN EXPO Portland and more. 
  
FAN EXPO HQ is a division of Informa, the world’s leading events company, and together we 
create opportunities for fans to explore and celebrate all things pop-culture, through operational 
excellence, fandom expertise, and out-of-this-world content. 
  
If you’re ready to embark on a new and exciting adventure? Read on. 
 
Reporting to the Director of Marketing, the Creative and Brand Manager will lead the translation 
of brand strategies into brand plans and go-to-market strategies. The Creative and Brand 
Manager is responsible for working with stakeholders to interpret needs and working directly 
with the Creative Services team to execute them. 
 
Key Responsibilities: 

 Partner with programming team to identify consumer-centric offers, bundles and offers 
that address meaningful consumer and customer needs 

 Translate brand strategies into brand plans and go-to-market strategies 
 Brainstorm, develop, and execute global campaigns working with internal and external 

teams 
 Manage development and activation of all marketing programs in the portfolio 
 Coordinate portfolio and/or multi-brand programs with our chains and e-commerce 

partners 
 Identify, negotiate and manage partnership opportunities spanning consumer-relevant 

brand partners 
 Co-develop and implement seasonal communications calendar for social, web and 

eblasts collaboration with the social media team 
 Provide a single point of contact for simplifying and unifying communications from the 

marketing organization to the operations organization at key milestones 
 Collaborate closely with creative team and approve creative 
 Other duties as required 
 Manage external vendors such as printers and media agencies. 

 
Qualifications: 

 Experience managing and developing direct reports; 
 Experience working with copywriters, graphic designers 
 Agency and video editing experience is an asset 
 A solid understanding of traditional and emerging marketing channels; 



 A demonstrated capacity to be highly organized, determine workloads, set priorities 
identify critical issues and complete tasks within specified timeframes; 

 Demonstrated active listening skills and a positive attitude; 
 Ability to work under pressure and possess a hand-on attitude. 

How to Apply: 

Please submit your resume at https://informacanada.bamboohr.com/jobs/view.php?id=205 . 


